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I'm Cheri, a Graphic Designer & Artist based in Edmonton 
with over twelve years of experience crafting thoughtful 
design solutions.

My work as a designer has varied from print and digital 
design, to product design and packaging, to mural painting! 
Each project I have been a part of is grounded in strategy 
and connection, understanding the purpose behind each 
idea, and shaping the visuals in a functional, aesthetic and 
meaningful way. 

Throughout my career, I have had the opportunity to 
collaborate with a wide range of clients and industries, 
helping transform ideas into creative systems that are 
refined, effective and built to last. 

NICE TO MEET YOU!

A little bit about me

www. cherishawdesign. ca

Hello



This boutique real estate team 
needed a visual identity to reflect 
their respected position in the 
Edmonton real estate market. 
  
Clean typography, custom 
details, and a refined palette 
position them as professional 
and trustworthy. Creating lasting 
connections with clients are their 
main priority, so crafting their 
visuals to be friendly, approach-
able and readily recognizable 
was a natural approach.  
 
A complete stationery suite 
brings the identity to life, showing 
how it works cohesively across 
real-world touchpoints.

Visual Identity System

SMARTMOVESYEG 
Real Estate Group
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This stationery suite was 
designed for the team at 
SmartMovesYEG to support 
thoughtful client follow-ups 
and ongoing connection.

Building on the established 
brand, the postcards feel 
warm and welcoming. In an 
environment saturated with 
loud promotional mail, they 
read as a letter from a friend, 
making them special and 
memorable. 

Together, the set creates 
a cohesive, recognizable 
presence across key client 
interactions.

Stationery Design

SMARTMOVESYEG 
Real Estate Group
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Format: 5 × 7" Mail-out Postcards
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SMARTMOVESYEG | Real Estate Group | Thank You Postcards | Format: 4 × 6"



SMARTMOVESYEG | Real Estate Group | Greeting Cards | Format: 4.25 × 5.5"



This bus bench advertisement 
extends the SmartMovesYEG 
brand into a neighbourhood 
setting. The layout prioritizes 
clarity, legibility, and brand 
recognition, allowing the mes-
sage to be quickly understood 
while maintaining a polished, 
professional look and feel.

The design is optimized for 
outdoor visibility and brief 
viewing moments.

Bus Bench Ad

SMARTMOVESYEG 
Real Estate Group

03

CW PORTFOLIO |  9



CW PORTFOLIO |  10

Half-page direct mail flyers 
were designed to build 
connection and visibility for 
the SmartMovesYEG team 
within local neighbourhoods. 
This tangible marketing tool 
effectively delivers the desired 
messaging directly into the 
hands of homeowners in 
targeted areas. The design is 
warm and personable, creating 
an emotional connection, while 
ensuring key information is 
easily interpreted. The result 
is a mailer designed to foster 
familiarity, and credibility 
within a competitive real 
estate landscape.

Neighbourhood 
Direct Mail Flyer

SMARTMOVESYEG 
Real Estate Group
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Headshots by: Parker Headshots 

Half-page direct mail flyers were 
designed in accordance with 
Canada Post direct mail standards.

Final size: 8.5 × 5.5" 



Neighbourhood Direct Mail Flyer | SMARTMOVESYEG | Real Estate Group | Final size: 8.5 × 5.5" 



An email design was created for SmartMovesYEG 
as a lighthearted client appreciation promotion. 
The goal was to reward past and current clients 
with a simple, engaging call to action while 
maintaining a polished, on-brand feel.

Custom, playful illustrations feel cheerful and 
inviting, while the structured layout creates a 
hierarchy that allows for easy reading.

The result is an email that feels celebratory, 
thoughtful and easy to engage with. It connects 
a happy memory with the team that provided it.

Email Promotional Design

SMARTMOVESYEG | Real Estate Group
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This custom story wall was designed to visually communicate the growth of Salvi Group, a prominent homebuilder 
in Sherwood Park. Created as a timeline of key milestones, the piece lives within the builder’s Hillshire showhome, 
allowing clients to experience the company’s history in a meaningful, tangible way. By blending graphic storytelling 
with the warmth of a residential setting, the installation reinforces trust, legacy, and their long-term commitment to 
the homeowners they serve.

Final size: 158 × 120 inches

Builder Story Wall | SALVI GROUP | Hillshire Showhome
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Builder Story Wall | SALVI GROUP | Hillshire Showhome | Detail



Builder Story Wall | SALVI GROUP | Hillshire Showhome | Detail



This bus shelter advertisement 
was designed to promote the 
community of Hillshire by Salvi 
Group in Sherwood Park. The 
concept focuses on family, 
connection to nature, and 
community living, core values 
central to the Hillshire brand.

Lifestyle imagery and soft 
botanical elements were used 
to reflect the neighbourhood’s 
proximity to nature and family 
focused lifestyle. Designed for 
high visibility in a transit envi-
ronment, the layout prioritizes 
clarity, legibility, and impact, 
creating a welcoming and 
recognizable presence within 
the local community.

Final size: 47.5 × 68.5" 

Bus Shelter Ad

HILLSHIRE BY SALVI
Custom Homebuilder
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Rendered in Hillshire's signature 
blue, the lotus flower is a recur-
ring brand symbol, representing 
growth, balance, and a calming 
connection to nature. 

The Lotus Flower

CW PORTFOLIO |  16



This large scale exterior design was created to promote Hillshire, a new residential development in Sherwood Park. The 
design is featured at the showhome site, and integrates lifestyle imagery, architectural elements, and their signature 
blue lotus to create a cohesive visual story. The priority was to reinforce the brand’s calm, community-focused identity 
with an inviting and cohesive presentation from up close and afar.

Final size: 389.52 × 83.90"

Showhome Window Display | HILLSHIRE BY SALVI | Custom Homebuilder
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A variety of custom glove designs were created for the Helly Hansen 
Workwear line to be sold at Mark's. Each design began as a detailed 
technical drawing, adhering to brand standards and performance 
requirements. The drawings included precise specifications for 
manufacturing, including custom impact mold designs, dimensions, 
materials, patterns, stitching, fit and colour requirements. 

The process required balancing aesthetics, ergonomics, durability, 
and safety standards while refining protective impact zones for 
both performance and comfort. Multiple production samples were 
reviewed and adjusted to ensure the final products met brand 
expectations and end-user demands.

Product Design | HELLY HANSEN WORKWEAR | Mark's

09

CW PORTFOLIO |  18

Impact Leather D
river



Helly Hansen stitched on rubber mold

W: 4.125"

H
: 6

.7
5"

Rubber Mold Details

Black rubber base 
stitched with HH 
orange colour

Mold shape to 
peak at 4.10mm

Elevated logo in 
CG7 with detail in 
HH orange

Knuckle shape in 
HH orange with 
imprinted hexagon 
pattern

Base of rubber 
mold to be stitched 
into the seam

Mold joint details 
in HH orange

Fingertip details 
in HH orange at 
4.10mm

Rubber mold to 
be stitched into 
the seam around 
the fingertips
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CUSTOM DESIGN DETAILS
Impact Leather Driver Glove

HH O
RANGE

BLAC
K

COO
L G

REY 7C

HH Logo Specs

H
: 0

.8
8"

W: 1"

BACKHAND

PALM
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Product Design | HELLY HANSEN WORKWEAR | Mark's | Custom Work Glove Designs



Helly Hansen stitched on rubber mold

W: 4.125"

H
: 3

.5
5"

Rubber Mold Details

Black rubber base 
stitched with black

Mold details in HH 
orange to peak at 
4.10mm. Slits in mold  
where indicated

Mold in black to peak 
at 4.10mm. Stitched 
with black

Elevated HH logo in 
Pantone Cool Grey 
7 C with detail line 
in HH orange

Slits in mold where 
indicated for flex-
ibility

Black rubber base 
stitched with black

Mold in black with 
details in HH orange 
to peak and 4.10mm. 
Slits in mold where 
indicated 

Rubber mold to 
extend to tips of 
fingers
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CUSTOM DESIGN DETAILS
Impact Fitter Glove

HH O
RANGE

BLAC
K

COO
L G

REY 7C

HH Logo Specs

H
: 0

.6
"

W: 0.75"

BACKHAND

PALM
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Product Design | HELLY HANSEN WORKWEAR | Mark's | Custom Work Glove Designs

PALM GRIP DEXTERITY GLOVE 
Custom design with tacky palm grip feature

PERFORMANCE IMPACT PALM
Custom backhand and palm impact protection



Thank you for taking the time to review my work. I'm 
passionate about creating thoughtful, narrative driven 
designs that connect with companies and the clients they 
serve. I look forward to continuing to grow and contribute 
through meaningful creative work. 

www. cherishawdesign. ca

Thank you



P: 780 700 4811 | E: info@cherishawdesign.ca 
www.cherishawdesign.ca

CHERI WILLIAMSON
Graphic Designer


